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Background
● Trump floods social media with tons of variation in copy and creative. 

Some shift simple words, colors or images to test impact.
● More often than not most ads are targeted nationally, followed by a 

select few targeted at a few states.
● They love fake poll videos that drive to their website (page 8).
● It appears their target audiences are Men 18-44, Women 45+.
● A majority of the people served ads are 45+ in general, which implies 

the FB algorithm is keying in on 45+ as his biggest supporters.
● When Trump is in the image, the colors are bold, red, and uplifting. 

When he’s not in the image, the colors are faded and bleak. This is a 
psychological play.



Immigration Ad 1
Approval poll ads are tested 
against 6 different creatives











Immigration Ad 2
Video deportation petition ads 
are tested with different sized 
creatives and changes to copy 
and headlines













Immigration Ad 3
Petition ad is tested against 
copy, headline, and small 
creative changes 











Immigration Ad 4
Chain Migration Petition videos 
included 394 versions of the same ad 
with changes to headlines and copy to 
test



















Immigration Ad 5
Copy, headlines, slight 
video changes, and video 
sizes were tested 









Immigration Ad 6

Survey ads are tested with 
different sized creatives.













Immigration Ad 7
Survey ads are tested 
with a slight change in 
creative. 













Immigration Ad 8

Secure the border surveys 
tested 3 creatives













Immigration Ad 9

 













Immigration Ad 10












